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. POTENTIAL USE OF NETWORKS

Personabranding

Jobseeking Contacts network

Lifelong
Learning
Programme

REINICIAL projec Project num. 2013-1-ES1-LEO05-66387




S— @-\ EN- VERSION FOR PT

. MATERI ALS THAT GUARANTEE THE USERGS LEAI
USE NEW TOOLS FOR JOB SEARCHING

- Personal Branding
- Social Networks

- Blogging

- Video CV

Lifelong
Learning
Programme

REINICIAL projec Project num. 2013-1-ES1-LEO05-66387




Programo de aprendizoje permonente

. Personal Branding

It is the process of conceptualizing and building up oneself
as a Abrando

Objective: to position oneself in a distinguished manner for different
purposes, such as:

Improving employability

Finding clients

Looking for a job.

Tools: intensive use of virtual branding which offers more
possibilities
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. Personal Branding

DIMENSIONS OF BRANDING/POSITIONING

Who are you?
What do you do?
How do you do it?
When you prefer!

FEATURES:

Distinguishing:  different from anyone else, genuine.

Relevant: important for the targeted public.

Coherent : recognized in any circumstance because it is always genuine/ true to
itself.

Reliable: itis well known how it is going to react; it is possible to predict its
behaviour to some extend.

Well -known : among the interested public
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. Personal Branding

WHY POSITIONING YOURSELFIN SOCIAL NETWORKS?

You can achieve an increasingly big social impact !
Some statistics:

7 out of 10 internet users is in Facebook

Facebook has more than 4,7 million users in Portugal
Linkedin has more than 250 million users in 200 countries
Twitter has nearly 300 million active users

Instagram is now bigger than Twitter

There has been an exponential growing and diversification of uses
and tools in the social networks (buying, relationship, debate... etc)
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— ——— WORLD MAP OF SOCIAL NETWORKS ——

August 2014: a new edition of my World Map of Social Networks, showing the most popular social networking sites by country, according to Alexa

traffic data and other similar tools for double-check (caveat: it's hard to understand the impact of Google+ because it is part of Google domain traffic).

WORLD MAP OF SOCIAL NETWORKS

July 2014

@ ~ccebook @ Qzone B V Kontakte Odnoklassniki [ Facenama

credits: Vincenzo Cosenza vincos.it license: CC-BY-NC source: Alexa 8

Latest update available here: http://vincos.it/world-map-of-social-networks
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. Personal Branding

WHY POSITIONING YOURSELF IN SOCIAL NETWORKS?

To remind people of your presence

To promote your opinions

To position yourself as something different/ special
To be chosen

The objective is to be part of the mental map of those that

choose.
To generate opportunities for finding and to be found
9
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. Personal Branding

WHY USE PERSONAL BRANDING FOR JOB SEARCHING é

More and more often, recruiters and HR managers use social
networks to find candidates.

Professional offers are difficult to find: there is a diversity of sources

It Is better to be found .

10
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. Personal Branding

WHAT TO DO FOR POSITIONING YOURSELF?

A Create a professional profile in social networks, preferably one that
fits with your professional objectives.

Virtual CV / Video CV

Social networks: Facebook, Twitter, Instagram, etc.
Professional social networks: LinkedIn, Xing, Viadeo
Other tools: Web/Blog

A Create a solid and wide network of contacts with people in your
work and personal environment.

A Participate with quality content. The amount, the how and the

where to participate, would depend on your strategic objectives. o
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. Personal Branding

HOW TO CREATE A PROFESSIONAL PROFILE

Professional Headline:

A Your name
A Your job position
A The company where you work.
Your state:
A Professional ontline reputation
A Avoid commenting on non-professional topics in the
professional networks.
Working experience and Studies

Combined presence in networks.
Professional abstract and specialities.

A Specify singularities! 12

Lifelong
Learning

n REINICIAL projc Project num. 2013-1-ES1-LEO05-66387
Programme




S— Q’-\ EN- VERSION FOR PT

. Networking

Face to face
Virtual

> >

>\

Phases of Networking
1. Classify your contacts
2. Make new contacts.
3. Strategically contact professionals from your sector.
4. Maintain and engage with your contacts.

A Networking 2.0.
A Search for contacts

A  Establish contact
A Maintain contact

e
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. Social Networks

WHY ARE THEY USEFUL?

Creating your professional profile

Being in contact with colleagues, clients (current or past ones)
Finding ideas or clients

Exploring opportunities

Looking for a job

To o oo o T

14
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. Social Networks

Professional social networks:

Networks that focus solely on interactions and relationships of a
business nature rather than including personal, nonbusiness
Interactions

General social networks

Platforms that build social networks or social relations among
people who share interests, activities, backgrounds or real-life
connections.

Both are important and should be used!

15
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. Social Networks

Professional social networks

1. LinkedIn [ www.linkedin.com]
2. Xing [www.xing.com]

3. Viadeo[www.viadeo.com]

General social networks

1. Facebook [www.facebook.com]
2. Twitter [ www.twitter.com ]

3. Instagram [instagram.com]

4, Youtube [www.youtube.com]

16
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. Professional Social Networks - LinkedIn

Why use LinkedIn?

A 347+ million users

A It helps you grow and maintain your network

A It provides you with information about people and information is
power

A It establishes and controls your own personal brand

A It works as a billboard to highlight your unique value proposition

A Because 97% of recruiters use LinkedIn as part of their recruitment
process, you should be in there because there is where they will
search for you

17
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Professional Social Networks - LinkedIn
Practical Advices

A Have an updated and completed profile

A Consider a photo (preferably one of your head)

A Include in your profile keywords that makes it easy to be found

A Build your network. Remember your contacts have to be real

A Get recommendations

AUse the AAnswer o space, and interact Wwi
A Participate in groups

A Use the search tool to look for jobs

A Create your own discussion group.

A Practice and use the widgets (or for example: surveys)

18
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. Professional Social Networks - LinkedIn

Why create a professional profile?

A First of all it is an online resume available to the world
A You use it to build a network of people

A It can increase your online visibility

A 1t helps build your professional online brand

A It differrentiates your personal from your profesional life
A Because it can help advance your career and find
employement!

Be careful, you must not mix the two profiles. Only certain people
must see your personal profile. The rest of the world along with
potential employers must be able to see only your professional

profile!
19

transfer of R Lifelong
REINICIAL project Project num. 2013-1-ES1-LEO05-66387 L Lcarning

X Programme




Programo de aprendizoje permonente

. Professional Social Networks - LinkedIn

How much information to put into my professional profile?

A The profile must be complete

A It must include the same information that is on your resume (CV)
A To make a quick professional profile take your resume and
copy/paste the relevant information into the Experience section of
your profile

A Include employment, current and past

A Education

A Sector

A Etc

20
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. Professional Social Networks - LinkedIn

Making the professional profile accesible

The goals is to be easily found by reqgruiters, employers and the
software they use for scanning profiles. In order to achieve that your
profile should necessarily contain the following:

A Experience

A Education

A Personal interests

A Association memberships

Also create a LinkedIn signature to be used with your e -mails thus
increasing the visibility of your profile

2l

B Lifelong

n REINICIAL projc Project num. 2013-1-ES1-LEO05-66387 Learning
o Programme




Programo de aprendizoje permonente

. Professional Social Networks - LinkedIn

Making the professional profile accesible - Summary

A In order to highlight your experience do not forget to use the
Summary section.

A Also do not forget the headline because it is the first think someone
see when visiting your profile.

A Finaly include certifications, languages and any other skills you may
have

A Always select the sector you are working in because reqgruiters use
this field when searching

22
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. Professional Social Networks - LinkedIn

Do | have to put a photo in my profile?

A YES!II The photo you choose can make a big difference in your job
seeking chances

A A photo makes others more comfortable to connect with you
because it puts a face to a story (resume) which is very important for
many regruiters.

A Using a professional photo will increase the number of people
reviewing your profile because it helps you make the right impression
from the start

A Choose a photo with a natural, warm and friendly smile. The goal is
to look accessible!

23
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. Professional Social Networks - LinkedIn

Specific Instructions for the profile picture

A Do not use selfies!!!

A Use a photo of your head only (including neck and a bit of
shoulders). Not the whole body.

A Dress professionally depending on your sector.

A Dress in solid black colors like black or dark blue.

A Dress simply and cleanly

A Use light background

A Do not use other objects (kids, pets, objects), only you

A Use a current photo and not one 10 years ago

A Use the same photograph in all your social networks. People will
recognise you more easily.

24
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. Professional Social Networks - LinkedIn

What more can you do with your professional profile?

A It can become much more than just an electronic CV

A Sure you can use LinkedIn to find a job but...

...It can also be used to be found from a company ( passive
candidate )

A Do not forget to make your profile public

25
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. Professional Social Networks - LinkedIn

Passive candidate

|l s a qualified candidate for empl oyment,
but may be interested if the right job suddenly appears.

Remember that employers are actively seeking passive candidates

with very specific skills and experience. This process is called
candidate sourcing

26
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. Professional Social Networks - LinkedIn

Why is a professional profile in LinkedIn more than just a
Cv?

A Because you can include images, video, presentations etc

A You can put samples of your work (photos, links) so viewers can
see exactly what you can do and not what you say you can do.

A It helps attract customers and of course recruiters

A By adding visual content like video into your profile helps
differentiate you from the rest in your sector

27
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. Professional Social Networks - LinkedIn

Create a media rich professional profile
It is very easy!

A First choose carefully what to add

A Get your files ready to upload

A Select in Linked in, Edit profile

A Choose the section you want to edit

A Click to upload a file from your computer or add a link to a video,
iImage, document, presentation

28
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. Professional Social Networks - LinkedIn

What to avoid when creating a professional profile

The goal in any resume is to differentiate from your competitors and
get the job. To do so your profile must be different than the others.
So do not use the following terms because these are the most used
by professionals in the USA (from LinkedIn)

Motivated, Creative, Passionate, Driven, Extensive experience,
Organisational, Strategic, Track record, Responsible, Problem Solving

29
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Professional Social Networks - LinkedIn

Building your network
You should only connect with people you know! Why?

A Because there is a limit on how large your network can be

A If you connect to complete strangers you destroy the basis of

LinkedIn, which is networking with people you know. It does not help

you!

A Some people send spam invites which frustrates people that react

by reporting the spammer

A Remember that the recipient of the invitation has the right to mark

as fil do not knowo. After 5 such marks
suspended...

30
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. Professional Social Networks - LinkedIn

How big should the network be?

The answer depends on your style of usage and on the reasons you
are using LinkedIn.

A In any case you should have in your network at least one contact
with a very large network. These will help you get better results in
any searches you may perform.

Sl
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. Professional Social Networks - LinkedIn

How big should the network be?

More important is the shape of the network and not its size. By shape
we mean the targeted networking activity that can provide you with
additional benefit in the tasks you undertake.

For example, the discussion with an employee of a company you
want to work gives a clear view of the conditions in this company.

32
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. Professional Social Networks - LinkedIn

Recommendations

Recommendations are statements from your first level connections on
your professional skills and competences. These are key factors for a
succesful presence on LinkedIn

A Recommendations are very strong because other people write them
so they are considered as objective!

33
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. Professional Social Networks - LinkedIn

Recommendations

A You should ask them by current or former managers

A You should make it easy for your connections to write a

recommendation. Therefore you should provide some information on

what you expect to receive.

A When asking for a reccommendation also make sure you provide

them with a fAiway out o of sending you r ec
A You should also send recommendations and not only receive them

A Send and receive recommendations only by people you have

worked with. Otherwise they lose their credibility

34
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. Professional Social Networks - LinkedIn

Using LinkedIn to search for a job

You can use the built in feature of LinkedIn to search for job
oppenings.

A The link named Jobs is located in the centre of the LinkedIn pages

AClick on the |link and then on fAfind jot
A You can search by keyword, country and postal code
35
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. Professional Social Networks - LinkedIn

Using LinkedIn to search for a job

A Using the advanced search you get more search options like search
by location, miles from a location, experience level, company, job
title, job function, salary, industry and date posted.

A You can sort the results by:
A Relationship (connections to this job)
A Date posted
A Numbers of connections that can refer you to the company for
the specific job

36
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. Professional Social Networks - LinkedIn

How to apply for a job on LinkedIn

When you locate a job listing that interests you, you have these
options:

A Apply for the job

A Save job (revisit and perhaps apply at another time)
A View saved jobs

A Share job: LinkedIn, Facebook, Twitter

A Follow company

A Bookmark

SV
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. Professional Social Networks - LinkedIn

How to apply for a job on LinkedIn
There are two options for applying for a job:

A Apply through the website of the company

A Apply through LinkedIn
A In this case your profile is used automatically as a resume and

is sent along with your application
A You have also the option to add a cover letter

38
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. Professional Social Networks - LinkedIn

Factors that help when applying for a job on LinkedIn -
Volunteering

Volunteering experience counts as a bonus by many recruiters when
applying for a job. You can easily add such information:

A Log in to LingedIn and click on profile
A Click the add sections link

A Select Volunteer Experience & Causes
A Click add to profile and fill the fields

39
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. Professional Social Networks - LinkedIn

Factors that help when applying for a job on LinkedIn i
Other links

Additional information can help improve your profile. Such additional
information can be links to your:

A Company

A Website

A Blog

A Twitter account

A Facebook account

A to any other place where professional information about you can be
found

40
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. General Social Networks - FACEBOOK

Why use Facebook?

Space for social relationships and for creating a virtual identity
It is the most popular and important social network.
1.35 billion monthly active users
30 million Small Businesses with active pages
67% of job seekers use Facebook

26% of recruiters make their hires through Facebook

Its use as a professional network is recent.

41
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. General Social Networks - FACEBOOK

Why use Facebook?

A Recruiters use it to hire candidates

A Businesses use it to screen candidates
A It can showcase you as a person and not just as a professional

42
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. General Social Networks - FACEBOOK

Building your network

Built in functionalities
A Groups

A Chat

A Notes

A Pages

43
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. General Social Networks - FACEBOOK

Using Facebook to search for a job

Job search Applications
Branch Out

Hire My Friend
Facebook Graph Search
dPortfolio

44
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. General Social Networks - FACEBOOK

Practical Advices
A Be careful what you post
A Be careful how you comment

I Content

I Grammar and spelling
A Do a critical evaluation of your photos
A Do a critical evaluation of the groups that you are a member
A Adjust your privacy settings

i Photos

I Posts

I Membershipsetc

45
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. General Social Networks - TWITTER

Why use Twitter?

Twitter Is an online social networking service that enables users to
send and read short 140-character messages called "tweets”.

It is the 3 " most popular social network.
284 million active users

45% of job seekers prefer it
14% of recruiters make their hires through Twitter

46
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. General Social Networks - TWITTER

Building your network
Write and share short messages.

Possibilities:
Mention: @XXX
Re twit: send forward
Hashtag: #joboffers
Private Messages

47
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. General Social Networks - TWITTER

Using Twitter to search for a job

Search for job opportunities

A www.twitterjobsearch.com
A https://twitter.com/search -home

48
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. General Social Networks - TWITTER

Using Twitter to search for a job

Job search accounts in Portugal

A@Ptempregos
A@oempregoPT
A@procuraemprego
A@ofertasemprego
A@empregonacional
A@sapoemprego
A@linked2jobs

A@net-empregos

A@empregosaude (only health related
jobs)

A@techjobs (only technology related
jobs)

A@Empregos_RH_PT (only HR related
jobs)

49
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. General Social Networks - TWITTER

Practical Advices

Twitter Pitch
What is it for?
How can you build it?

Gathering contacts in twitter for job seeking
How is my account seen?

Use professional avatar photo & background
Use your status updates to promote your professional knowledge
Monitor hashtags

Provide access to your CV

50
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. General Social Networks i INSTAGRAM

Why use Instagram?

Instagram is an online mobile photo -sharing, video-sharing and social
networking service that enables its users to take pictures and videos,
and share them on a variety of social networking platforms .

It is one of the most widely used social media with constantly
increasing numbers of users (23% increase 2012-2013).

Over 300 million active users
31% of job seekers prefer it

51
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. General Social Networks T INSTAGRAM

Building your network

Create your Instagram profile
Follow companies that interest you
Use hashtags

Use tagging

Post comments

o To T T To

52
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. General Social Networks T INSTAGRAM

Practical Advices

Do a critical evaluation of your current profile (if you have)
Do you need to start a new account?

Align your Instagram profile with you other social media profiles -
Personal branding

Check your privacy settings
Create a content strategy
Create a networking strategy
Be active!

Crossshare to your other social network accounts 5
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BLOGGING

BLOG VS WEB

Blog
-Of fer quality and
- Connect all virtual networking tools
- Reference point.

Web
- Personal global platform
- Economical cost.

wide content that SOoC

54
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. BLOGGING

How to use it

A www.blogger.com

A www.wordpress.com
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. BLOGGING

Practical Advices

A Promote your expertise
A Create your personal brand
A Connecti comment i network with other blogs and bloggers

A Promote the blog
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. BLOGGING

Professional Blog

Related to job finding - Portugal
http://gestaoemrecursoshumanos.blogspot.pt/
http://www.blogemprego.com/
http://kioskedoemprego.blogspot.pt/
http://blog.jobtide.pt/
http://expressoemprego.pt/
http://pt.jobrapido.com/

Related to personal branding
blog.brandyourself.com/

www.personalbrandingblog.com 57
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. Video CV

The VIDEO CV is an abstract of your professional profile in
audio visual format:

Objectives:
V Give more information about ourselves.
V Distinguish even more from competition.

V Increase personal branding and presence in the hidden market (no
public job offers).

V Show another aspect of the professional profile.
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. Video CV

Content of Video CV

PERSONAL DATA

Brief description of who we are and of our professional profile.

Important: Name and surname(s), age, brief explanation of our professional
objective and our abilities.

EDUCATION

Formal education related to our professional profile.

It is important to include all the information that somehow complement our
professional profile.

e.g. HR professional profile: Knowledge about communication, Corporate Social
Responsibility, Quality control, Social Networks, etc.
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. GET CONTROL OVER YOUR VIRTUAL PROFILE

A Google and other search engines

A Have you ever done egosurfing?

A What should you pay attention to:
A Beaware of what others are saying about you!
A Very careful with your personal profile
A Likes or comments in other pages could be a disadvantage
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Thank you for your interest!
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